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Introduction 
This document presents the outreach analysis (Deliverable D.3.2.2 Digital Dissemination 
Outreach) prepared within Activity 3.2 Comprehensive digital dissemination of 
knowledge, the joint solutions and the pilot actions results along the extended Danube 
region of the Danube DNA project. The purpose of this deliverable is to monitor and 
assess the effects of the digital dissemination activities related to knowledge transfer, 
joint solutions development and pilot action results, with a specific focus on their reach 
within the extended Danube Region. 

The analysis focuses on how the digital dissemination campaign supported the visibility 
and transfer of Danube DNA project results beyond the project partnership, particularly 
towards stakeholders from Programme countries not directly involved in the project, 
including Ukraine and Moldova. 

The outreach activities analysed in this document include paid digital promotion, organic 
social media communication, direct stakeholder outreach, partner dissemination, 
institutional websites, newsletters and the publication of webinar-based videos. These 
channels were used to increase access to project knowledge, promote the developed joint 
solutions and support long-term availability of webinar content and project results. 

The following chapters present the dissemination approach, targeted outreach methods, 
communication channels, performance indicators and evidence collected during 
implementation. Together, these elements demonstrate the effects of digital 
dissemination in the extended Danube Region and provide the basis for assessing the 
contribution of Activity A3.2 to wider knowledge transfer. 

Communication Strategy 
The dissemination strategy was designed to maximise the visibility of Danube DNA results 
among SMEs and innovation stakeholders while ensuring that project knowledge reached 
organisations beyond the project partnership. Since no single communication channel 
could effectively reach all target groups, a multi-channel approach was adopted. 

The strategy combined organic communication, paid promotions, partner dissemination 
and direct stakeholder engagement. Different channels were selected according to the 
characteristics of the target audience, allowing the project to reach business 
representatives, innovation organisations, universities, clusters and business support 
institutions throughout the extended Danube Region. 
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Communication activities followed a structured dissemination cycle consisting of 
awareness creation before registration, intensive promotion during the registration 
period, post-event dissemination through follow-up communication and publicly 
available webinar-based videos. 

In addition to selecting appropriate communication channels, a unified communication 
approach was established for all four webinars. Each webinar followed the same 
dissemination cycle, beginning with the publication of the general webinar series 
announcement, followed by individual webinar promotion, reminder communication, 
partner dissemination, paid promotion where applicable, and post-event communication 
through follow-up emails and publication of webinar-based videos. This ensured 
consistency throughout the campaign while allowing individual webinar topics to be 
promoted according to their specific audience. 

Communication Materials 

Prior to the implementation of the dissemination campaign, a complete communication 
package was developed to ensure consistent visual identity and messaging throughout 
the webinar series. 

The communication materials included: 
- webinar visual identity, social media graphics, newsletter articles, invitation emails, 

registration confirmation emails, follow-up emails, webinar descriptions, satisfaction 
survey, webinar presentation template, and QR codes. 

All materials were prepared in English to ensure accessibility for international 
stakeholders throughout the extended Danube Region. The consistent communication 
package strengthened the visibility of the Danube DNA project while reducing preparation 
time for individual webinars. 

Targeting the Extended Region 

Since the objective of Activity A3.2 was to transfer knowledge to Programme countries not 
directly participating in Danube DNA, particular attention was given to Ukraine and 
Moldova. Ukraine and Moldova were selected because Activity A3.2 specifically identified 
countries outside the project partnership as the primary target for knowledge transfer. 
Since these countries were not directly involved in Danube DNA implementation, 
additional communication efforts were required to ensure that project results reached 
their innovation ecosystems. Therefore, dissemination activities combined geographical 
targeting through paid campaigns with direct institutional communication and partner-
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supported dissemination. Existing professional networks established through previous 
European cooperation projects were utilised to identify organisations capable of further 
disseminating webinar information within their local ecosystems.  

The communication strategy specifically targeted stakeholders from Ukraine and Moldova 
through several complementary activities: 

- paid advertising campaigns geographically targeted to these countries 
- direct invitations distributed through existing professional contacts 
- emails addressed to organisations supporting SMEs and innovation 
- encouragement to redistribute invitations within local business ecosystems 
- dissemination through partner organisations and the B2GreenHub platform 

Targeted groups were SMEs, business support organisations, technology parks, 
innovation agencies, clusters, universities, regional development agencies, and public 
authorities supporting digitalisation. 

Paid Promotions 

Paid digital promotions represented one of the principal dissemination instruments 
because it enabled geographical targeting towards countries outside the project 
consortium while maintaining cost-effective communication. Unlike organic 
communication, paid campaigns allowed geographical targeting towards Ukraine and 
Moldova, ensuring that webinar information reached SMEs, entrepreneurs, innovation 
organisations and business support institutions located in the extended Danube Region. 
Paid campaigns complemented organic communication by overcoming the limited 
visibility of institutional social media accounts. The ability to geographically target 
advertisements ensured that communication resources were directed towards 
stakeholders most relevant for Activity A3.2, rather than general audiences. 

Direct stakeholder communication 

Unlike public communication, direct invitations enabled personalised communication 
with organisations expected to act as multipliers within their own regional ecosystems. 
This approach encouraged secondary dissemination, whereby recipients redistributed 
webinar information through their own mailing lists, business communities and 
institutional networks. Special versions of the invitation were prepared for organisations 
from Ukraine and Moldova, encouraging recipients to further distribute webinar 
information through their own networks. This multiplier approach significantly increased 
the dissemination potential beyond direct project contacts. 



 
 

4 
 

TERA Tehnopolis Communication Activities 
TERA Tehnopolis coordinated the complete communication campaign for the webinar 
series. Responsibilities included preparation of communication materials, management 
of social media channels, paid promotion, website publications, newsletter preparation, 
participant communication and coordination of dissemination activities with project 
partners.  

The communication campaign combined organic and paid communication activities to 
maximise webinar participation while simultaneously increasing the visibility of Danube 
DNA project results throughout the extended Danube Region. 

Linkedin 

LinkedIn represented the primary professional communication platform used throughout 
the campaign. Posts targeted company representatives, SMEs, innovation organisations, 
business support institutions, universities and project stakeholders. Both organic 
publications and sponsored content were used to maximise visibility among professional 
audiences. 

No. of posts 9 
Paid posts 2 
Paid reach 98,440 
Organic reach 1,256 
Total reach 99,696 
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Date 15/04/2026 
Reach 421 
Link https://tinyurl.com/yx3hyzz6  
Proof 

 

Date 17/04/2026 
Reach 206 
Link https://tinyurl.com/ys3h6cn5  
Proof 

 

https://tinyurl.com/yx3hyzz6
https://tinyurl.com/ys3h6cn5
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Date 17/04/2026 
Reach 214 
Link https://tinyurl.com/bdemwbwe  
Proof 

 

Date 22/04/2026 
Reach 121 
Link https://tinyurl.com/335cehav  
Proof 

 
 

https://tinyurl.com/bdemwbwe
https://tinyurl.com/335cehav
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Date 22/04/2026 
Reach 80 
Link https://tinyurl.com/2s3nb6xr  
Proof 

 
 
 
 
 
 
 
 
 
 
 

Date 24/04/2026 
Reach 151 
Link https://tinyurl.com/3submna5  
Proof 

 
 
 
 
 
 

https://tinyurl.com/2s3nb6xr
https://tinyurl.com/3submna5
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Date 28/04/2026 
Reach 63 
Link https://tinyurl.com/2s3nb6xr 
 

 

Paid Posts 
Date 20/04/2026 
Reach 91,077 
Link https://tinyurl.com/4kdwc8n6  
Proof 

 
 

https://tinyurl.com/2s3nb6xr
https://tinyurl.com/4kdwc8n6
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Date 24/04/2026 
Reach 7,363 
Link https://tinyurl.com/bde4dp6f  
Proof  

https://tinyurl.com/bde4dp6f
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Facebook 

Facebook enabled communication with a broader SME audience and complemented 
LinkedIn by reaching entrepreneurs and organisations that primarily follow institutional 
content through Meta platforms. Paid campaigns significantly expanded communication 
beyond TERA's existing followers. 

No. of posts 7 
Paid posts 2 
Paid reach 93,274 
Organic reach 408 
Total reach 93,682 

Date 15/04/2026 
Reach 47 
Link https://tinyurl.com/yrsrrufd  
Proof  

 

https://tinyurl.com/yrsrrufd
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Date 17/04/2026 
Reach 202 
Link https://tinyurl.com/2bt46uvu  
Proof  

Date 22/04/2026 
Reach 50 
Link https://tinyurl.com/mprdxznj  
Proof  

Date 24/04/2026 
Reach 69 

https://tinyurl.com/2bt46uvu
https://tinyurl.com/mprdxznj
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Link https://tinyurl.com/5567sket  
Proof  

 
 
 
 
 
 
 
 

 
 
 

 
Date 28/04/2026 
Reach 40 
Link https://tinyurl.com/34rkhjdp  
  

https://tinyurl.com/5567sket
https://tinyurl.com/34rkhjdp
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The campaign demonstrated that paid promotion significantly extended project visibility 
beyond TERA's existing communication channels. The achieved impressions and reach 
indicate successful exposure of webinar information to audiences located throughout the 
wider Danube Region, including the targeted countries of Ukraine and Moldova. 

 

 

Paid Posts 
Date 17/04/2026 
Reach 65,542 
Link n/a 
Proof ¸ 

 
 

Date 24/04/2026 
Reach 27,732 
Link n/a 
Proof 
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Instagram 

Instagram was primarily used to increase awareness through visually engaging content 
and short reminders immediately before each webinar. Stories complemented standard 
posts by maintaining visibility during the registration period. 

No. of posts 5 
No. of stories 4 
Posts’ reach 839 
Stories’ reach 77 
Total reach 916 
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Date 15/04/2026 
Reach 192 
Link https://tinyurl.com/5242j3u5  
Proof  

Date 17/04/2026 
Reach 65 
Link https://tinyurl.com/nj9mzmej  
Proof  

Date 22/04/2026 
Reach 187 
Link https://tinyurl.com/ypb77bhv  
  

 

Date 24/04/2026 
Reach 215 
Link https://tinyurl.com/3wf3xnd7  

https://tinyurl.com/5242j3u5
https://tinyurl.com/nj9mzmej
https://tinyurl.com/ypb77bhv
https://tinyurl.com/3wf3xnd7
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Proof  
 
 

Date 28/04/2026 
Reach 180 
Link https://tinyurl.com/4puhuxrb  
Proof 

 
 

https://tinyurl.com/4puhuxrb
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Instagram Story 
Date 17/04/2026 
Reach 17 
Link https://tinyurl.com/2zx9su4e 
Proof 

 
 

Date 22/04/2026 
Reach 20 
Link https://tinyurl.com/2zx9su4e 
Proof 

 
 

Date 24/04/2026 
Reach 15 
Link https://tinyurl.com/2zx9su4e 

https://tinyurl.com/2zx9su4e
https://tinyurl.com/2zx9su4e
https://tinyurl.com/2zx9su4e
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Proof 

 

Date 28/04/2026 
Reach 25 
Link https://tinyurl.com/2zx9su4e 
 

 

https://tinyurl.com/2zx9su4e
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Website 

Website publications provided a permanent source of information independent of social 
media algorithms. Unlike social media posts, website news remained continuously 
accessible and could be referenced by partner organisations and search engines 
throughout the campaign. 

No. of posts 2 
Reach n/a 

Date 15/04/2026 
Reach n/a 
Link https://tinyurl.com/mu7n8279  
Proof  

Date 28/04/2026 
Reach n/a 
Link https://tinyurl.com/4smy2bhn  
Proof  

https://tinyurl.com/mu7n8279
https://tinyurl.com/4smy2bhn
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Newsletter 

Newsletter articles targeted subscribers already interested in innovation, 
entrepreneurship and European cooperation projects. This communication channel 
complemented public promotion by delivering webinar information directly to an 
audience with demonstrated interest in project activities. 

 

No. of posts 2 
Reach n/a 

Date 20/04/2026 
Reach n/a 
Link https://tinyurl.com/fn4j6ats  
Proof  

Date 28/04/2026 
Reach n/a 
Link https://tinyurl.com/2ykwdx69  
Proof  

https://tinyurl.com/fn4j6ats
https://tinyurl.com/2ykwdx69
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Mail 

Personalised invitation emails represented one of the most important dissemination 
activities for reaching stakeholders outside the existing project network. Rather than 
distributing generic invitations, communication was adapted for different stakeholder 
groups, including project partners, innovation organisations, business support 
organisations and contacts located in Ukraine and Moldova. The invitations highlighted 
the practical value of the webinar series, encouraged redistribution through local 
networks and supported the objective of extending project visibility beyond consortium 
countries. 

Date 16/04/2026 
Proof 

 
Date 16/04/2026 
Proof 
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Date 16/04/2026 
Proof 

 
Date 16/04/2026 
Proof 

 
Date 16/04/2026 
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Proof 

 
Date 16/04/2026 
Proof 

 
Date 16/04/2026 
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Proof 

 
Date 16/04/2026 
Proof  

 
Date 16/04/2026 
Proof  
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Date 16/04/2026 
Proof 

 
 

Date 16/04/2026 
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Proof 

 
 

Date 16/04/2026 
Proof 
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Long-term Knowledge Transfer  

To ensure long-term accessibility of project results, all topics were published on YouTube 
and distributed into playlists based on webinars. This allows stakeholders who could not 
participate live to access the knowledge afterwards and supports sustainable 
dissemination beyond the project implementation period. 

The publication of webinars extended the dissemination lifecycle beyond the live events. 
Webinars remain permanently available, ensuring continued knowledge transfer after 
project implementation and supporting the long-term sustainability of Danube DNA 
results. 

Webinar Topic Link 
Data-driven digital tools for 
communication and growth 

Introduction to the 
DanubeDNA project 

https://tinyurl.com/y2cx8bpz 

Data-driven digital tools for 
communication and growth 

B2GreenHub platform https://tinyurl.com/yjej7rns 

Data-driven digital tools for 
communication and growth 

Data-driven digital 
tools for 
communication and 
growth 

https://tinyurl.com/32pemdbk 

Data-driven digital tools for 
communication and growth 

Market Pulse joint 
solution 

https://tinyurl.com/3f3bsw94  

Strategic decision-making, 
business models and 
investments for digital 
transformation 

AI-powered Funding 
Call Matcher joint 
solution 

https://tinyurl.com/4p7tksht  

Strategic decision-making, 
business models and 
investments for digital 
transformation 

InvestPlanner joint 
solution 

https://tinyurl.com/mu2f4j3f  

Strategic decision-making, 
business models and 
investments for digital 
transformation 

Strategic decision-
making, business 
models and 
investments for digital 
transformation 

https://tinyurl.com/ypbu337c  

Strategic decision-making, 
business models and 

DanubeDRA joint 
solution 

https://tinyurl.com/4tu242bn  

https://tinyurl.com/y2cx8bpz
https://tinyurl.com/yjej7rns
https://tinyurl.com/32pemdbk
https://tinyurl.com/3f3bsw94
https://tinyurl.com/4p7tksht
https://tinyurl.com/mu2f4j3f
https://tinyurl.com/ypbu337c
https://tinyurl.com/4tu242bn
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investments for digital 
transformation 
Optimisation of production 
processes and industrial 
digitalisation 

WeldWise joint solution https://tinyurl.com/4p2w5s6w  

Optimisation of production 
processes and industrial 
digitalisation 

Optimisation of 
production processes 
and industrial 
digitalisation 

https://tinyurl.com/52anfmz4  

Optimisation of production 
processes and industrial 
digitalisation 

EM4 System Condition 
joint solution 

https://tinyurl.com/29jafeaw  

Regulation, ethics and 
responsible use of AI 

Regulation, ethics and 
responsible use of AI 

https://tinyurl.com/2rtxnfuy  

 
 

 

 

 

 

 

 

 

 

 

 

 

https://tinyurl.com/4p2w5s6w
https://tinyurl.com/52anfmz4
https://tinyurl.com/29jafeaw
https://tinyurl.com/2rtxnfuy
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Partner Communication Activities  
Dissemination was additionally amplified through project partners, who published 
webinar announcements using their own institutional communication channels. This 
approach enabled the project to reach regional audiences that TERA alone would not have 
reached, while increasing the credibility of communication through trusted local 
organisations. This decentralised dissemination approach substantially increased 
geographical coverage while improving communication credibility through trusted 
regional organisations. 

Danube DNA website and Newsletter 

Date 15/04/2026 
Reach n/a 
Link https://tinyurl.com/mt4bu83f  
Proof 

 
Date 16/04/2026 
Reach n/a 
Link n/a 
Proof 

 

https://tinyurl.com/mt4bu83f


 
 

30 
 

Pomurje Technology Park (PTP) 

Websites (PTP + B2GreenHub) 

B2GreenHub 
Date 15/04/2026 
Reach average of 2.300 unique visitors and 3.000 page views per day in May 2026 
Link https://tinyurl.com/mrxyz6bz  
Proof  

Date N/a 
Reach 2.100 page views per day in April 2026 
Link https://tinyurl.com/23euf586  
Proof 

 

https://tinyurl.com/mrxyz6bz
https://tinyurl.com/23euf586
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Joint Solutions 
Date n/a 
Reach average of 2.300 unique visitors and 3.000 page views per day in May 2026 
Link https://tinyurl.com/3j3nrk5d  
Proof 

 
 
Solutions:  
Market Pulse, InvestPlanner, Danube DRA, AI-Powered Funding Call Matcher 
 

Date n/a 
Reach average of 2.300 unique visitors and 3.000 page views per day in May 2026 
Link https://tinyurl.com/4bhb7hc7  
Proof  

 
Solutions:   
EM4 System Condition,  WeldWise 
 

https://tinyurl.com/3j3nrk5d
https://tinyurl.com/4bhb7hc7
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Pilot action results 
Date n/a 
Reach average of 2.300 unique visitors and 3.000 page views per day in May 2026 
Link https://tinyurl.com/y6pwvw8p  
Proof Piloting 

results of 
joint 
solutions 
presented 
on the 
platform 

https://tinyurl.com/y6pwvw8p
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Linkedin 

No. of posts 6 
Total reach 1289 

Pomurje Technology Park 
Date n/a 
Reach n/a 
Link https://tinyurl.com/y5umbdzv 
Proof  

Date 16/04/2026 
Reach 279 
Link https://tinyurl.com/2vus2ps9  
Proof  

 
 
 
 
 
 
 
 
 
 
 
 

https://tinyurl.com/y5umbdzv
https://tinyurl.com/2vus2ps9
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Date 17/04/2026 
Reach 249 
Link https://tinyurl.com/mutp8sjk  
Proof  

 
 
 
 
 
 
 
 
 
 
 
 
 

 

Date 21/04/2026 
Reach 261 
Link https://tinyurl.com/b7cw658r  
Proof  

 
 
 
 
 
 
 
 
 
 
 
 
 
 

https://tinyurl.com/mutp8sjk
https://tinyurl.com/b7cw658r
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Date 16/04/2026 
Reach 98 
Link https://tinyurl.com/b7cw658r  
Proof  

Date 17/04/2026 
Reach 179 
Link https://tinyurl.com/4srxdzmd  
Proof  

https://tinyurl.com/b7cw658r
https://tinyurl.com/4srxdzmd
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Date 21/04/2026 
Reach 223 
Link https://tinyurl.com/2ka5ckyy  
Proof  

https://tinyurl.com/2ka5ckyy
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Facebook 

No. of posts 6 
Total reach 403 

 

Date 16/04/2026 
Reach 113 
Link https://tinyurl.com/3rcrjweh 
Proof 

 
Date 17/04/2026 
Reach 121 
Link https://tinyurl.com/mvvatctw 

https://tinyurl.com/3rcrjweh
https://tinyurl.com/mvvatctw
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Proof 

 
Date 21/04/2026 
Reach 123 
Link https://tinyurl.com/mry5yvpk 
Proof 

 

https://tinyurl.com/mry5yvpk
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Date 16/04/2026 
Reach 17 
Link https://tinyurl.com/5n8zb994 
Proof  

Date 17/04/2026 
Reach 16 
Link https://tinyurl.com/2u7se64s 
Proof  

https://tinyurl.com/5n8zb994
https://tinyurl.com/2u7se64s
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SOVA Digital a.s 

Date 21/04/2026 
Reach 13 
Link https://tinyurl.com/4z7v2wyb  
Proof  

Date 22/04/2026 
Reach 259 
Link https://tinyurl.com/4u2h6b2y  
Proof  

https://tinyurl.com/4z7v2wyb
https://tinyurl.com/4u2h6b2y
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Dissemination Performance Overview 
Indicator Result 

Webinars promoted 4 
Communication outputs 72 
Social media platforms 3 
Website articles 5 
Newsletter articles 2 
Estimated minimum reach 195,329 

Outreach Assessment 
The implemented dissemination strategy demonstrates that knowledge generated within 
Danube DNA successfully reached audiences beyond the project consortium. The 
combination of targeted advertising, direct stakeholder engagement and partner 
communication ensured that SMEs and innovation stakeholders from the wider Danube 
Region had multiple opportunities to access the webinar series. 

The dissemination activities fulfilled the objectives of Activity A3.2.2 by: 
- extending visibility beyond partner countries 
- reaching organisations in Ukraine and Moldova 
- supporting knowledge transfer through multiple communication channels 
- providing long-term access through webinar materials 
- increasing awareness of the developed joint solutions and pilot action results. 

Geographic outreach 

The implemented dissemination activities successfully extended the visibility of Danube 
DNA project results beyond the project partnership and contributed to knowledge 
transfer across the wider Danube Region. Particular attention was dedicated to 
Programme countries not directly involved in the project, in line with the objectives of 
Activity A3.2. This was achieved through a combination of geographically targeted paid 
digital campaigns, direct communication with organisations in Ukraine and Moldova, 
partner-supported dissemination and publicly accessible communication channels. 

Rather than relying on a single dissemination method, the communication strategy 
combined institutional networks, social media, websites, newsletters and direct 
stakeholder engagement to maximise geographical coverage. The use of existing 
professional contacts and partner networks further supported the redistribution of 
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webinar information within regional innovation ecosystems, creating a multiplier effect 
and increasing the likelihood of reaching SMEs and business support organisations 
beyond the immediate project network. 

Communication effectiveness 

The dissemination campaign combined organic communication with paid promotion, 
allowing the project to reach both existing followers and new audiences. Organic 
communication maintained regular engagement with stakeholders already connected to 
TERA Tehnopolis and the project partners, while paid campaigns significantly expanded 
visibility among organisations and professionals outside these existing networks. 

Communication activities were implemented across several complementary channels, 
including LinkedIn, Facebook, Instagram, institutional websites, newsletters, direct emails 
and YouTube. Each channel fulfilled a specific role within the dissemination strategy, 
ensuring repeated exposure to the target audience throughout the webinar series. 

Overall, the campaign generated a minimum documented reach of over 195,000 users 
through more than 70 individual communication activities, demonstrating that the 
selected communication channels effectively supported the dissemination objectives of 
the project. The combination of multiple communication channels also reduced 
dependence on individual platform algorithms and increased the probability that 
stakeholders would encounter the webinar information through different sources. 

Contribution to knowledge transfer 

The communication campaign directly supported the primary objective of Activity 3.2 by 
facilitating the transfer of knowledge generated through the Danube DNA project to 
organisations beyond the project consortium. Rather than promoting the webinars solely 
as individual events, the dissemination strategy positioned them as practical knowledge-
transfer sessions presenting joint solutions, pilot action results and business-oriented 
approaches to digital transformation. 

The webinar series addressed key topics relevant to SMEs, including data-driven business 
development, strategic decision-making, industrial digitalisation and the responsible use 
of artificial intelligence. By combining theoretical presentations with demonstrations of 
the developed joint solutions, participants gained both conceptual understanding and 
practical examples that could be transferred to their own organisations. 
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Furthermore, communication materials consistently directed participants towards 
additional project resources, including the B2GreenHub platform, the developed digital 
tools and the Digital Transformation Expo. This extended the learning process beyond the 
webinars themselves and strengthened the overall dissemination of project results. 

Sustainability of dissemination 

The implemented dissemination activities were designed not only to promote the live 
webinars but also to ensure the long-term availability and visibility of the project results. 
Website publications, newsletter articles and social media content remain publicly 
accessible, while all webinars were published on YouTube, allowing stakeholders who 
were unable to attend the live events to benefit from the presented knowledge. In 
addition, the communication materials developed during the implementation provide 
reusable resources for future dissemination activities undertaken by TERA Tehnopolis and 
project partners. 

By combining permanent digital resources with continued accessibility of webinars and 
project platforms, the dissemination activities contribute to the sustainability of Danube 
DNA results beyond the formal implementation period. This approach supports the long-
term transfer of knowledge, increases the visibility of the developed joint solutions and 
strengthens the overall impact of the project across the extended Danube Region. 

Conclusion 
The outreach analysis demonstrates that the implemented communication strategy 
extended the visibility of Danube DNA results well beyond the immediate project 
partnership. By combining multiple dissemination channels with geographically targeted 
promotion and partner-supported communication, the project successfully transferred 
knowledge to stakeholders throughout the extended Danube Region. The communication 
materials, webinar-based videos and digital resources remain available after project 
completion, ensuring that the impact of Activity 3.2 continues beyond the formal 
implementation period. 

The analysis confirms that the digital dissemination activities achieved measurable 
outreach results, with a documented minimum reach of 195,329 and 72 communication 
outputs across multiple channels. The combination of paid targeting, direct stakeholder 
communication and partner dissemination ensured that the activity addressed the 
extended region in line with the objectives. 
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